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IN the article the main tendencies of the market of beauty industry services in the world and in Ukraine were analyzed, which
allowed to assess the general factors of marketing, supply and demand of services, as well as determine positive and negative
factors, influence the work of beauty industry enterprises. Quality — a set of properties and characteristics of products or services
that give them the ability to satisfy conditional or perceived needs. Services are a promising and dynamically developing sector of
the economy. At a certain stage of the economic development of the beauty industry market, certain services intensively spread and
become traditional, others just appear or disappear. The main motivation for buying a service is to obtain a positive effect or
pleasure (positive emotions) from consumption. Hence the need to understand the concept of “quality of services” in the field of the
beauty industry. The quality of services can determine the degree of compliance with the stipulated requirements and standards, the
position of conformity of services provided by their cost or a set of pleasures and expectations of the consumer. The beauty market is
entering a dynamic period of prosperity, market competition is fiercest, and the cosmetics industry knows how to promote the
productto a new level. It has been established that the decisive tendency is the intensive development of enterprises in the beauty
industry due to the growing demand for all types of beauty services. The priority directions for improving the activity of be auty
enterprises have been substantiated, the main of which are quality management services; personnel management; controlling
compliance with standards and certification requirements for the quality of services provided. Reviewed the procedure for
compliance. The analysis of the institutional framework for obtaining permits for the activities of beauty enterprises. It was
concluded that the features of the assessment of quality management services are in compliance with the quality of production /
service and quality of service requirements of standards, as well as personnel management on the socio-psychological and economic
aspects of the formation of service quality.

Keywords: quality management, personnel management, quality criteria, beauty industry, service sector, controlling the quality
of services, certification of service quality, entrepreneurship.
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Y emammi 0ocnidacysanucs ocnosmi mendenyii punky nociye inoycmpii kpacu y cgimi ma 6 Ykpainu, Axki 003601unu OyiHumu
3a2anbHi YUHHUKU MADKEMUHZY, NONUMY Md NPONO3UYIl NOCaye, a MAKOXMC GUSHAYUMU N O3UMUGH] MA He2AmUHi haKmopu, wo
enugaomy Ha pobomy nionpuemcms iHOycmpii kpacu. HAxicmy — CyKynuicmb 61acmueocmell I Xapakmepucmuk npooykyii abo
nocnyeu, AKi HAO0AOMb iM 30amHICIb 3A00801bHAMU 00YMO8NeHi abo nepedbauyeani nompebu. Ilociyeu — nepcnexmugHa i
OuHamiuHa 2any3b ekoHoMiku. Ha nesnomy emani eKOHOMIUHO20 PO3GUMKY PUHKY IHOYCHMPIL KpAcu neeui nociyau iHMeHCUGHO
NOWUPIOIOMBCA | CIMAONb MPAOUYTIHUMUY, IHULL — MITbKU 3'961810MbCs uu 3SHUKAomMb. OCHOBHOI0 MOMUBAYIEI NOKYNKU NOCY2U €
OMPUMAHHA NO3UMUBHO20 eeKnty aO0 3a0080LeHHA (NO3UMUSHUX eMOoYyill) 810 cnodcueanta. 36i0cu euHuUKae nompeba y po3yMiHHi
NOHAMMA «AKICMb NOCIy2» y chepi indycmpii kpacu. AKkicmb nocye Modice U3HAUAmMU CMYRIHb 00OMPUMAHHS NepPe0bayeHux 6UMoe i
cmanoapmis, nO3Uuyiro 8iONOGIOHOCMI NOCIYe, WO HAOAIOMb CA iX 6apmMOCHii Ab0 CYKYNHICHb 3A00801eHb Md OYIKY8AHb CNOXCUBAYA.
Punok kpacu ecmynae 6 ounamiunuil nepioo npoysimanHs, pUHKO8A KOHKYPeHYis HA036UHATIHO JHCOPCIKA, a IHOYCMPIs KOCMemUuKy
3Hae, AK NPOCY8amu mogap Ha Ho8ull pisens. Bcmanoseaeno, ujo 8U3HAUANbLHOI MeH OeHYicIo 30epieacmbCs iHMenCUSHUT PO3GUMOK
nionpuemcms iHOyCmpii Kpacu 3a80KU 3p0CMAONOMY RONUMY HA 6Ci 6udu nociye kpacu. O6IpyHmoeano npiopumemni Hanpsamu
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YOOCKOHANEHHSA QiANLHOCHI 0 TOMi-NIONPUEMCING, OCHOBHUMU CePeO AKUX € MEHEONCMEHM AKOCHI NOCILYe; MEHEOHCM eHM NEePCOHALY;
KOHmMPOAiHe 30 OOMPUMAHHAM CMAHOApPMI6 ma cepmuikayiiHux eumoz 00 AKOCHi HAOaHHA nocaye. Pozenanymo nopsaook
dompumarnns Hopm. [lposedeno ananiz iHCMumyyioHaIbHUX 3a¢ad w000 OMPUMAHHS Q036LIbHUX OOKYMEHMI8 Ha OISIbHICMb 6 Tomi -
nionpuemcmesa. 3pooaeHuti UCHOBOK, WO 0COOIUBOCHI OYIHIOBAHHS MEHEOHCMEHNY AKOCHE NOCY2U NOAA2AI0Mb ) 8I0N0GIOHOCHI
AKOCMI BUPOOHUYMBA/HAOAHHS NOCAY2U MA AKOCMI 00CY208Y8ANHS 8UMO2AM CIAHOAPMIB, A MAKOIC MEHEOICMeHNMT NePCOHATY
W00 COYIaNbHO-NCUXON02IUHO20 MA eKOHOMIUHO20 ACNEKMAX YOPMYBAHHS AKOCHI NOCY2U.

Knrouoei cnosa: menedscmenm sKocmi, MeHeOINCMEHM NePCOHANLY, Kpumepii axocmi, iHOycmpis Kpacu, cgepa nociye,
KOHMPONiHe AKOCMI NOCIYe, cepmuikayis aKocmi nocaye, NiONPUEMHUYMBO.

B cmamve uccrnedosanucy ocnosnbie meHOeHyuU PLIHKA YCIY2 UHOYCHPUN KDACONbL 8 MUpe U 8 YKpauHe, KOmopbvle no360auUlu
oyeHumb 00wue Gaxmopvl MapkemuHed, CAPOCA U NPeONOINCeHUA YCaye, d MAKice Onpedeiumb NOIONICUMENbHbIE U
ompuyamenvuvle paxmopel, sruaOwue Ha pabomy npednpuamuti uHOycmpuu Kkpacomsl. Kavecmgeo — co80KyYRHOCHb C80UCMS U
Xapaxmepucmuk npoOyKyuu uiu YCiyeu, Komopvle Hpuoarm um Cnoco6HoCmb yO0081emeopanb 00yCl061eHHble ULU
npeonoaazaemvie NompeOHOCMU. Ycayau — nepcneKmuenas u OUHAMUYHO PA38USAIOWAACS OMPacib sKoHoMuku. Ha onpedenennom
amane 3KOHOMUUECKO20 PA36umus pblHKA UHOYCHMPUU KPACOMbl ONpedeleHHble YCAYeU UHMEHCUBHO PACHPOCMPAHAIOMCA U
CMAHOBAMCA MPAOUYUOHHBIMU, OpYeUe — MONbKO NOASAAIOMCS Uy ucyezaiom. OCHO8HOU MOMUsayuel NOKynKu yCiyau A61aemcs
nonyyeHue noa0AHCUMENbHO20 I hekma unu y0080abCmEUs. (NONOHCUMENTbHBIX SIMOYULl) om no mpebrenus. Omcrooa 803HUKaem
nompeOHOCMb 8 NOHUMAHUY NOHAMUA «KAYECMEO YCayey 6 cepe undycmpuu kpacomvl. Kauecmeo yciye moscem onpedensimo
cmenens coOn0eHUs nPedyCMOMPEHHbIX MPebo8aAHUL U CMAHOAPMOS, NO3UYUIO COOMBEMCMBUS YCIYe, NPEeOOCMABNIAEMbIX UX
CMOUMOCHIU UTU COBOKYRHOCHb YOOBOIbCMEUT U 0HCUOAHUL nompebumens. Polnok kpacomyl ecmynaem 6 OuHAMUYHbII NEPUOO
nPOYBEMaHUsl, PLIHOUHAS KOHKYPEHYUs HCeCmOoYaiuias, a uHOYCmpus KOCMemuKy 3Haem, KaKk npoosueams mosap Ha HOGbll
ypogeHb. Ycmanoenerno, umo onpeoensioujell meHOeHyuell COXpansaemcs UHMEeHCUBHOe pa3gumue npeonpusmuil. UH0ycmpuu
Kpacombl 0Onazooaps pacmywemy cnpocy Ha ece 8udvl yciye Kpacomel. O60ocHo8anbl npuopumemuvlie HANPAGieHUs
coBepuIeHCmMBO8AHUs 0esIMEeNbHOCTY ObIOMU-NPeONnPUAMULL, OCHOBHBIMU U3 KOMOPBIX ABAAIOMCI MEHEONCMEHM KA4eCm8a YCiye,
MeHEeOHCMeEHM NePCOHANA; KOHMPONIUHE 3A COOM0OeHUeM CIMAHOAPMO8 U CepMUPUKAYUOHHBIX MPEOOBAHUT K KAYeCm8Y OKA3AHUSA
yeaye. Paccmompen nopsaoox cobniodenus nopm. IIposeden ananus uHcmumyyuoHaibHblX 0CHO8 NO HOLYYEHUIO PA3PeUUMeTbHbIX
O00KYMeHMO8 Ha 0essmenbHOCmb bblomu-npeonpusamus. Coenan 861800, 4Mo 0CoOEeHHOCMU OYEHKU MeHeOHCMeHmMA Kauecmsa yciy2u
3aKA0UAIOMCS 8 COOMBEMCMEUU KAYeCmBa NPOU3600Ccmed / npedoCmagienus yeiyau u Kayecmsa 00Caylcusanus mpedosanusm
CMAHOAPMO8, A MAKHCE MEHEOHCMEHME NEPCOHANA NO COYUATLHO-NCUXOTOSUYECKO20 U IKOHOMUYECKO20 ACHEeKMAX opMUposanus
Kavecmea yCiyeu.

Kniouesvte cnosa: meneddxcmenm Kauecmsa, MeHeOHCMEHM NepCoHANd, Kpumepuu Kavecmed, uHOycmpus Kpacomel, cghepa
yenye, KOHMpOIIUHE Kavecmea yCiye, cepmuurkayus Kavecmed yciye, npeonpuHuMamenscmeo.

Target setting. Scientific and technological progress substantially changes the industry of the
beauty industry, introducing scientific achievements and innovations at a rapid pace. Rational
organization and competence in the development of professional products and services in the field
of beauty industry open up new opportunities for the development of business-enterprises, which
becomes the main guarantee of their effective activity in the market of services both on a global
scale and in Ukraine.

Under such conditions, the problem of controlling the quality of service provision and
professional-skilled care in the field of beauty becomes relevant. From the results of such services,
the client's health depends first and foremost. Currently, in cosmetic medical centers, beauty salons,
hairdressers are witnessing conflicting situations between the client and the subject of providing
services in respect of the rights of the client. Given that the personnel of the beauty company
(beauty salon) must have professional competence in a particular field of consumer rights, in the
first place, not to violate them, and thus avoid possible conflicts that are the decisive ensuring
quality management of services and a highly competitive status of the enterprise.

Any component of the quality management services competence of the beauty industry is
connected with a complex of problems, the solution of which is impossible without the analysis of
the achieved and evaluation of the prospects for the development of this area. A prerequisite for
solving these problems is to improve the institutional regulation of the provision of services by the
enterprises of the beauty industry in Ukraine, the peculiarities and extremely high rates of
development of the market segments which actualize the need to find effective methods for
improving the quality management of service provision.

Actual scientific research and issues analysis. The issues of improving the quality
management of services, personnel management and state regulation of services of the beauty
industry are devoted to the scientific work of leading scientists, among them are Aleshhkin S.L.,
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Uninvestigated parts of general issue defining. Despite the presence of a certain attention to
the development of the services market, the peculiarities of the institutional component of the
quality management of services and the mechanism for formalizing relations in providing beauty
services remain poorly researched.

Purpose of the article. The main goal of the article is to improve the quality management
services of the beauty industry through the formalization of relations and the definition of criteria
for assessing the quality and safety of services in beauty.

Statement of the main material. One of the main trends in the development of national
economies is that the service sector occupies a dominant position [1]. The service sector has a
powerful influence on the level and quality of society's life. The structure of the services market is
undergoing significant changes, the role of service industries is constantly increasing, employment
in service companies is becoming increasingly prestigious, which confirms the need to meet the
requirements of the world and European standards as a basic condition for achieving high
competitiveness and integration in this area [2]. Any services related to the beauty industry are part
of the home business.

This means that a service of this type always has a mass character [3]. The beauty industry is
one of the segments of the economy, which has prospects for rapid growth in Ukraine. According to
data provided by the analytical company Pro-consulting, the most disadvantageous year for the
beauty industry was 2014. The fall in the volume of services amounted to 25% — to UAH 298,8
million. According to experts of the company, in 2015 there was a significant increase in the market
of services for businesses — 3,4%, which allowed beauty salons to grow rapidly. In 2016, the beauty
salon market grew by 2% — to UAH 325 million [4].

The domestic market for goods of beauty and care products in 2015 grew by 24,6% compared
with 2014 and amounted to 30,2 billion UAH. This data was demonstrated by the research company
Euromonitor International [5]. According to the results of the 2015 study, all beauty products in the
cosmetics market grew in monetary terms. The leaders in terms of growth are "decorative
cosmetics" — 28,9%, and "skin care" — 28,5%.

According to Euromonitor International research, the share of premium products is gradually
increasing on the world cosmetics market — 27%. The most popular category of "skin care" is the
means for cleaning and moisturizing, and in the category "decorative cosmetics” is the most
common product for makeup. In the cosmetic market of Ukraine, the largest share — 31,8%,
occupies the category of "personal hygiene products”. In the world market, this category also ranks
first. In the beauty market in Ukraine, "hair care™ is 19,6%, the category of skin care — 18,4% (in
the world market — 25,9%), decorative cosmetics — 13,6%, and perfumery — 11,6%. Ukrainians
prefer mass-market products, which shows an increase in the proportion from 91,3 to 91,6% [5].

Buyers from all over the world pay much attention to the environmental quality of beauty
products and are willing to spend a lot of money. In 2017, Grand View Research announced that by
2020, the global market for organic cosmetics reaches $ 15,98 billion. USA, as the demand for
organic products stimulates consumers to look for natural and organic labels. The conducted market
analysis showed that, given the growth of organic beauty, the world market by 2024 should reach
about 22 billion dollars USA. These figures indicate an approximate growth of 8-10% per year.
According to international experts, the current indicators of the market of natural and organic
beauty is 11057,1 million dollars. The United States in 2016, which confirms the analysts'
expectations of doubling the value of the market over the next eight years. The growth of the global
market for natural and organic products is due to factors such as expansion of distribution channels,
increase in the number of customers in the Internet commerce, and the change of modern retail
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chains to provide products in the traditional retail chain. Also, the development of innovative
products, advertising and increased consumer spending on premium offers are key factors
contributing to the overall growth of the global market for natural and organic products.

Skincare Company supports the best billing on the world organic beauty market and is expected
to receive the most attractive segment with a share of about 31% by 2024. This means that natural
and organic materials account for about one-third of the world market of organic beauty. The
growth of the product segment in the world market for natural and organic products is primarily due
to increased demand for clean label products, combined with an increase in the number of
consumers conscious of the health of consumers around the world. Thanks to the growing
popularity and consumer benefits of an online retail channel for the purchase of cosmetics and
beauty products, the global market will record a significant increase over the projection period.

The global market for natural and organic beauty is further segmented on the basis of the
distribution channel, such as hypermarkets/supermarkets, specialized retailers, pharmacies, retail
sales and direct sales. The hypermarket/supermarket segment is the main channel for the sale of
natural and organic products for personal hygiene, and the global market share is expected to be
28,4% in 2016. Online stores offer another popular sales channel, estimated by this segment by the
end of 2016 will be estimated at $ 1799,3 million the USA. Online stores allow companies to
improve product distribution, expand their consumer base. According to a regional segmentation
analysis, North America is the main market and it is expected that by the end of 2016, the share in
the general market will be around 34%. Europe and the Asia-Pacific region are another major
markets for natural and organic products, while Japan, China and India are other major markets.
Analysts support a positive long-term forecast for the global market for natural and organic
products, predicting that by 2024 world income will exceed $ 21766,9 million. The USA, during
this period, the annual growth will be 8,8%. It is expected that the world cosmetics market by 2022
will increase by 429,8 billion dollars. The US forecast for the period 2016-2022 will be 4,6%. The
most important factors affecting the global cosmetics market and the excellent trends in the
segmentation of this market are presented in (Fig. 1).

Changing lifestyles
10

Increasing awareness 8 Rising GDPs of all
of probable side... 2 regions
2 2014
Advanced beauty 0 Rising need foe skin 2022
treatments care products
Changing packaging Use of natural
styles ingredients

Fig. 1. Factor analysis and differences in trends in the development of the beauty industry

in the USA (as of 2017)
Source: compiled according to analytical data from marketing research company Allied Market Research

Improving the modern way of life significantly affects the beauty market. Consumers have
become more aware of the use of cosmetics in their everyday lives, trying to emphasize their style,
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personality differences, etc. This growing demand for cosmetic products, in turn, has led to
an increase in the cosmetics market around the world.

During the 2007-2009 recession, there was a general global GDP growth and world economies.
At present, GDP growth has a positive impact on the global beauty market. Constant GDP growth
improves the economies of the countries and increases the opportunities for financing innovative
developments in the beauty and health industry. Increasing the level of people's income, awareness
raising and aggressive advertising stimulate purchasing power, especially luxury goods, which in
turn, positively affects the growth of individual segments markets [6].

According to the project "Cosmetics in Ukraine 2017", which was organized by the Association
"Perfumery and Cosmetics of Ukraine"”, data on distribution of the share of trademarks in the
Ukrainian market were presented. Distribution of trademarks Watsons, Prostor, Eva and private
brands are presented in (Fig. 2) [7].

B Watsons, Prostor, Eva

M Private brands

Fig. 2. Distribution of brands in Ukraine in 2017,%
(on an example of research of the Association "Perfumery and Cosmetics of Ukraine™)
Source: compiled according to the analytical data of the Association "Perfumery and Cosmetics of Ukraine™

Modern beauty salons are offering a wide range of procedures in Ukraine, were the first to open
large foreign manufacturers of professional cosmetics, such as Yves Rocher and Wella. Later,
Ukrainian companies began to open their own salons. At the moment, these institutions offer a wide
range of services from image to complex medical, such as, for example, correction of body defects,
rejuvenation, anti-cellulite programs, and more. The share of beauty salons in the market of beauty
industry was slightly less than a third.

Experts estimate that market growth is 25-30% annually. In the largest cities of Ukraine, the
situation in the beauty market has a high competition in the struggle for customers. Consequently,
companies that have proven themselves through high-quality service and highly skilled
management [8] are now competitive.

By 2020, it is expected that in the next five years the growth rate will increase by an average of
3,2% —to $ 58,7 billion. The reason for the forecast is due to an increase in per capita income and a
decrease in the level of unemployment for a five-year period. Higher incomes will also force salon
clients to spend more on relatively more expensive services. It is expected that receiving extra
profits that can stimulate the emergence of new enterprises in this sector of the national economy: if
the profit in 2011 grew by 2,2%, then in 2016 — by 6,7%. Continued profit growth is projected
mainly due to increased sales of more expensive products with higher profitability.

Improving the market situation generates an increase in the number of industry operators by an
average of 5,5% per year, reaching 1,3 million in 2020, in monetary terms. Such an increase will
stimulate employment growth in this sector of the economy. Improving the labour market will
continue to contribute to increasing the number of students in cosmetology colleges. This long-
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standing trend coupled with an increase in the number of new employees has already led to an
increase in employment in beauty salons by an average of 3,8% per year and amounted to UAH 1,7
million [9].

As the world's business shows, the success of beauty salons depends on customer satisfaction,
which first of all pays attention to the quality of service and the qualifications of specialists. Most
administrators and owners of beauty companies neglect the assertion that the customer is always
right [10]. In order to ensure its own health, the consumer must pay attention to the presence of
valid documents confirming the legality of the activity of the beauty-institution located in the corner
of the consumer. In accordance with the Laws of Ukraine "On Consumer Rights Protection” [11]
and "On ensuring the sanitary and epidemiological well-being of the population” [12], a certificate
of registration, information on personnel, a permit from the sanitary and epidemiological service, a
list of types of services and their price.

Every salon employee is obliged to remember that the beauty salon belongs to the service
companies. The main task of all personnel is to provide quality services and guarantee high-quality
service [13]. According to the order of State Committee for Technical Regulation and Consumer
Policy of Ukraine dated 11.10.2010 Ne 457 the classifier of types of economic activity DK 009:
2010 was adopted, according to which an individual in the state registration of an individual — an
entrepreneur selects the type of activity that is going to carry out economic activity. Together with
DK 009: 2010: group NACE 96.0 "Provision of other individual services" includes the class NACE
96.02 "Providing services for hairdressing and beauty salons".

All beauty salon staff is required to take care of the health of the clients. All procedures must be
carried out in clean rooms with sterile tools and professional cosmetic equipment in accordance
with SanPiN 2.1.2.1199-03 — function: observance of norms prevents the occurrence and spread of
diseases among staff and visitors of hairdressing salons. In addition, the document describes the key
sanitary and epidemiological requirements for the placement, arrangement, planning, sanitary and
technical condition, maintenance of beauty salons, regardless of their class, as well as working
conditions and compliance with personal hygiene rules by personnel.

Before commencement of economic activity, it is necessary to obtain permits from the SES, the
fire authority, the permission to place the household maintenance service of the respective district
state administration. To obtain a permit from the sanitary and epidemiological service for the
opening of a hairdressing salon or beauty salon, it is necessary to submit an application of the
established form, to which add the following documents: an explanatory note on the planned
activities, a conclusion of the SES regarding the project premises, a list of employees with marks on
the results of medical examination, a document that confirms the legality of the use of the premises
(contract of sale, lease agreement, etc.), a certificate of state registration of an individual
entrepreneur, a passport of the ventilation system, a protocol for measuring noise, a protocol for
measuring illumination and microclimate, a contract for the removal of garbage, a contract with the
service "Professional disinfection”, the protocol for water research, the hygienic conclusion of the
state sanitary and epidemiological expertise Ministry of Health of Ukraine on construction and
finishing materials, the right to sell products (if trading activity is planned). The procedure for
obtaining a permit from a rayon state administration for the placement of a consumer service object
is regulated by the Law of Ukraine "On the Permit System in the Field of Economic Activity", the
Resolution of the Cabinet of Ministers of Ukraine "Some Issues of Acquiring the Right to Perform
Certain Actions Concerning the Economic Activity or Types of Economic Activity on a Declarative
Principle™ from 07.12.2015, number 922. During the examination of beauty salons, the staff of the
sanitary and epidemiological service pay attention to the state of inventory and engineering the
availability of specialized furniture with disinfectant coatings, as well as the disinfection of working
tools. Various inspections by supervisors and supervisors are an integral part of any business, and
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the beauty industry is not an exception [14]. Organizations that carry out controlling activities in the
field of services for businesses are presented in (Table).

Table

Standardization of beauty services

Organization Name Function Notes
Sanitary and | The search | Art. 15 of the Law "On ensuring the sanitary and epidemiological
epidemiological of necessary | well-being of the population” states that the SES provides for
station (SES) premises design, design and technical documentation for construction,
rehabilitation, commissioning of new and reconstructed production
objects, social-cultural and other purposes
Inspection body for | Examination | According to d. 4 of the Resolution of the Cabinet of Ministers of
fire of the fire- | Ukraine dated February 14, 2001 Ne. 150, the grounds for issuing a
fighting state | permit are the conclusion, which is made on the basis of the results
of the | of the assessment (examination) of the fire status of the enterprise,
enterprise facility or premises, carried out by the state fire supervision
authority or another legal physical person) who has a license for
such an assessment (examination)
State The issue of | To the relevant state administration, the application to which are
Administration permission to | attached the following documents: a copy of the certificate of state
place a | registration of an individual — entrepreneur; a document confirming
consumer the payment of a fee for the issuance of a permit document; a
service object | document confirming the right to use the premises; permit of the
sanitary and epidemiological service; permission of the State Fire
Surveillance Authority; a contract for the removal of garbage
Employment The In accordance with the order of the Ministry of Labor and Social
Center conclusion of | Policy of Ukraine of 08.06.2001 Ne 260 approved the form of the
labour agreement between the employee and the company. These contracts
contracts must be made in writing and registered with the State Employment
with Center
employees

Source: compiled by authors on the basis of [9; 10].

It is also important to emphasize the feasibility of introducing standards that would solve many
issues regarding business organization and controlling compliance with consumer rights.

As a result, we will receive: improving customer safety, ensuring the competitiveness of
services, rational use of materials, institutional regulation of relations and conflict prevention
between the parties to the business. As a proposal, we can propose the creation of a public system of
voluntary certification of the quality of the enterprise of the beauty industry. Beauty salons and
hairdressers have the opportunity to voluntarily pass certification to improve the quality of service
and evaluate the professionalism of the staff, which allows them to position their own business at
the international standards level and gain competitive advantages in the market of certain services
[15-17].

In the process of improving the activities of the enterprises of the beauty industry, special
attention should be paid to the professionalization of the personnel. The domestic market situation
is such that beauty salon and hairdressers are poorly motivated in terms of training and advanced
training. As practice shows, in the United States, there are mandatory training standards in the field
of beauty. For example, in Arizona, you need to take 1,500 hours of training to get a hairdresser's
license. In the state of Michigan, the master of nyl-design — 400 hours of training, allows you to
create a single control system and establish criteria for assessing the quality of service delivery,
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which integrating, enable companies to gain some benefits and achieve competitiveness in
individual segments of the beauty industry market.

Hence, quality management is a complex complex whose assessment is complicated by the lack
of unambiguous quality criteria, the fluidity of the staff, on which the quality of the service
depends, and the level of its competence, as well as the perception of the customer by a certain level
of quality of service as a standard of quality. The latter two factors can form both positive and
negative synergies between the relationship between the performer and the consumer of the service.
The balance of properties, which determines the suitability to meet the market needs of consumers,
is based on a combination of the high-quality performance of the service with a personal approach
to customer service. The peculiarity of evaluating the quality management of the service is in
accordance with the quality of production/provision of services and quality of service to the
requirements of standards (international, industry, technical specifications), a combination of which
the consumer chooses from a range of proposed. That is, when making an order, the user makes a
direct contribution to the quality of the service that the service provider must provide, provided that
the costs are minimized and the consumer has the maximum possible convenience [15; 16].

Conclusions. The practice of functioning of the enterprises of the beauty industry in developed
countries has shown that the sphere of domestic services is extremely important from the point of
view of forming the economic, social, educational, and cultural-information level of the
competitiveness of consumers, orders which stimulate all participants of the bust business to search
for innovative products and services the beauty industry. For companies that work in the field of
beauty in the national market, the criterion of quality of service is the level of customer service, the
formalization of which requires the development of appropriate national standards at the
international level for assessing the quality of products/services performed during cosmetic
procedures and the provision of complex hairdressing/cosmetic services. Beauty industry
companies need to be certified, which confirms a certain level of consumer health safety. The
fulfillment of such requirements will lead to the international level of quality of services, to create a
high image of beauty companies, as well as to improve the quality of service and competence of
masters, which will eventually provide the opportunity to achieve professionalisation and
institutionalization of quality management, create and promote national brands on international
markets.
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